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Forward-Looking Statements and Disclosures

The information contained in this presentation does not purport to bacllisive or to contain all information that prospeetinvestors may require. Prospective investors are encouraged

to conduct their own analysis and reviews of the Company and of the information contained in this presentation. Praspestoirseeshould read the entire preliminary and final

prospectuses as well as all filing the Company has made on Sedar.com and consult their own professional advisorsew pssagsathnvestment in the Company. The remarks contained

Ay (GKAA LINBaASYyll GA2Y 6 dtlocKng Stafdmenisiad siéhternyis defingd 2 yhé Privaye Sdc@rildB A B R G A 2y wSF2N)X | OG 2F wmddp O
operations or to its business environment. These statements are identified by the use offorv&@d Ay 3 G SNNAYREPIEZ & dzOKK F faB6 SaAYiSyRZé €&
GO2yUGAYdzZSZ¢ aSAGAYIFGSazé aK2LISazé a32Ff ¢ a202S 00 redSa éthesvariatlols Méréod dr compatadiesterminblégy, briby ¢
discussions of strategy that involve risks and uncertainties. The safe harbor provisions of Section 21E of the Sdmanggeddiaf 1934, as amended, and Section 27A of the Securities Act

of 1933, as amended, apply to forwatdoking statements made by the Company. The reader is cautioned that no statementeemaPresentation should be construed as a guarantee

or assurance of future performance or results. These foraking statements involve risks and uncertainties, including tiuesified within this Presentation. The actual results that the
Company achieves may differ materially from any forwlaaking statements due to such risks and uncertainties. These fota@kithg statements are based on current expectations, and

the Company assumes no obligation to update this information. Readers are urged to carefully review and consider thes®drius dzNBa YI RS o6& (KS /2YLIl ye .
and the Canadian Securities Exchange website that attempt to advise interested parties of the risks and factors thattial( &fe / 2 YLI ye Qa odzaAy Saad ¢KS Ay
shall not be incorporated by reference into any registration statement pursuant to the Securities Act of 1933, as amergieishihg of the information in this Presentation is not

intended to, and does not, constitute a representation that such furnishing is required by Regulation FD or that thaanfinisiatirrent report contains is material investor information

that is not otherwise publicly available. This summary has been provided to the recipient for information purposes anig@edentation or warranty, express or implied, is made as to

the completeness or accuracy of the information contained herein. The contents are not to be reproduced or distribupdblic trepress. The information contained herein is not

guaranteed as to its accuracy or completeness. Throughout this presentation various logos and trademarks will be usediehhades and logos are the property of their respective

owners. An investment in the Company's securities should be considered highly speculative. There is no guarantee straeanimttee Company will earn any positive return in the short

or Iong term. An investment in the Company is appropriate only for investors who have the capacity to absorb a loss ellsufrtieed investment. There are certain risk factors
F2a20A1F0SR 6AOK Yy Ay@SaadyYSyid Ay GKS [/ 2YLI yeéeQa &S OdzNded)whighiinherentlyxdntaissi highidey@apliSiki The ¢ KS  /
subscrlbers in the Offering are cautioned to review the following risk factors, relating to the Company: (1) The Conapaery hasted operating history in an emerging area of business

and had negative cash flows from operations in its most recently completed financial year.{2ym\aiance with federal, prawial or state laws and regulations, or the expansion of

current, or the enactment of new laws or regulations, could adversely affect the Company's business. (3) The Companyesapjsetoo additional government regulation and legal
uncertainties that could restrict the demand for its services or increase its cost of doing business, thereby advetisglytsifiaancial results. (4) The Company may be required to obtain

and maintain certain permits, licenses and approvals in the jurisdictions where their products are licensed, althoughahg doms not anticipate such approvals will be necessary. (5) As

a manufacturer and distributor of products designed to be ingested by humans, the Company faces an inherent risk ofegpadwctliability claims, regulatory action and litigation, if

its products are alleged to have caused significant loss or injury. (6) Manufacturers and distributors of products areessatgict to the recall or return of their products for a variety of
reasons, including product defects, such as contamination, unintended harmful side effects or interactions with otheresybst&aging safety and inadequate or inaccurate labeling
disclosure. (7) The Company may not be able to accurately predict its future capital needs and it may not be able tisenaldiaancing. (8) The market price of the Common Shares

could be subject to significant fluctuations in response to various factors, many of which are beyond the Company(9)omér&ompany is currently in the early development stage.

There is a risk that the additional resources will be needed and milestones will not be achieved on time, on buddegottetyatan be adversely affected by a variety of factors. (10) The
Company may face intense competition and expects competition to increase in the future, which could prohibit its developstenter base and generating revenue. (11) The Company's
operations are subject to environmental and safety laws and regulations concerning, among other things, emissions ageistiiseladéer, air and land, the handling and disposal of

hazardous and nehazardous materials and wastes, and employee health and safety. (12) The Company must rely largely onatkeiwesearch to forecast sales as detailed forecasts

are not generally obtainable from other sources at this early stage of the industry in the U.S. (13) The Company maytbegsolji-related risks including capacity constraints and

pressure on its internal systems and controls. (14) The Company has no earnings or dividend record, and does notayitigipaiedividends on the Common Shares in the foreseeable
future. Dividends paid by the Company would be subject to tax and, potentially, withholdings. (15) Exchange rate fluoatidusrsely affect the Company's financial position and

results. (16) In the event of a dispute arising from the Company's foreign operations, the Company may be subjectusmbgueiscliction of foreign courts or may not be successful in
subjecting foreign persons to the jurisdictions of courts in Canada. (17) Officers and directors of the Company ownrt sigargie@and can exercise significant influence. (18) Sales of a large
number of Common Shares in the public markets, or the potential for such sales, could decrease the trading price of th&@marand could impair the Company's ability to raise

capital through future sales of Common Shares. (19) Volatile global financial and economic conditions may negativaly@dieqany's operations.
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p team and board
and executive experience In the cannabis and beverage industries

Jeffrey Maser, CEO and Director

A

10 years in venture capital, merchant and investment banking with a focus on
emerging industries including marijuana, health foods and technology

Previously at Jacob Securities, where he financed several medical marijuana
companies in Canada and the USA

Private label beveragebranding atthe Watt Design Group; at the time, Watt was
owned by Cott Corporation and was the secondlargest food and beverage branding
firm in North America, andCott was the largest cola company in the world afte€oca
Cola andPepsi

Ted Zittell, Brand Advisor and Director

A

Previously President ofCott Corporation's Retail Brands International, where he led the
creation and launch of premium retailer brand and marketing programs worldwide

Senior partner at The Watt Design Group for 17 years (including during period of
ownership byCott Corp.)

Senior consultant for McMillan Doolittle LLP, a leading Chicagioased retail and
consumer experience agency

Advisor for US private equity and investment funds in the food and beverage sectors

Recent executivelevel engagements include work for Walmart, Kroger, CVS
Pharmacy, P&G, Nestlé L oblaws, Sainsbury's and Tesco

Mark Benadiba, Advisory Board

A
A

Board of Directors,Cott Corporation (2008-2017)
CEO, Cott Canada and EVP OperationsCott USA

Ben Knight, Advisory Board

A

Partner, COO and CFO of Purple Mountain Holdings, a Califorrtaased cannabis
holding and investment company

Andrew Stodart, Director

A Launched Crystal Head Vodka and brought from concept to nationwide North
American distribution in 18 months

A Oversaw the launch of DanAykroyd Wines at Diamond Estates Wines and
Spirits; oversaw a team that won 5 awards for marketing excellence from the
LCBO

A International brand manager for Black VelvetVhisky(Constellation Brands); built
from a declining brand into the3'd-largest sellingbrand in its category

A Other engagements include work foPatron Tequila andEverfreshJuice Ltd.

Curt Marvis, Director

A Founder and CEO, QYOU Television (TSXV:QYOWNn LA & Toronto based,
millenniakfocused cable television& mediacompany distributed in35 countries

A Previously President, Digital Media, Lionsgate Entertainment and CEO of
CinemaNow

A MTV Lifetime Achievement Award recipient

David Ellison, Director

A Principal at Acuity Corporate Securities Lawyers in Toronto; has provided capital

markets, legal and operational services to U®ased cannabis cultivators,
processors and extractors over the past two years

A InternationalStructured FinanceGroup at Clifford Chance LLP (UK) and Solicitor

of the Supreme Court of England and Wales

David Berman, Chief Financial Officer

A18 years of exper i emaketsas anCFCandimadcal® s
consultantfor US and Canadianlisted and private companies

COO of CMX Distribution, thefirst cannabis distributor to become licensed in a major
urban center in Southern California
Oversees4 20 Centr al Brand Stores, which operates one of Southern California®s

largest cannabis dispensaries and is working to expand its store outlets throughout the
State
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Consumers are Increasingly Consuming Cannabis as a Complement to or
Substitute for Beverage Alcohol

Alcohol Sales Have Droppedas Much as 13% in States Where
Cannabis Has Become Legal )

A Based on scanner data for alcohol sales 200&015 in states
that have enacted medical cannabis programs 79%  14%

Past Year Incidence

A Switching may exist to an even greater extent in states where

recreational cannabis is legal - 13%

71%
A Tinley believes consumers will switch to cannabis to an even F 12%
larger extent as cannabisproduct selection continues to

expand and more closely resemble mainstream products

70%
- 110%

69%

A Source: Helping Settle the Marijuana and Alcohol Debate;
Baggio, Chong and Kwon (2017)
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=306328
8

- 10%

Cannabis Past YearIncidence

68% 9%
2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

== Alcohol === Cannabis

Alcohol Past Yearlncidence

. . Marijuana reduces alcohol consumption
Cannabis Consumption Patteygyns J P

Over 82% of people surveyed said that using marijuana has caused them to reduce
A 7pm is peak ordering time, similar to alcohol their alcohol intake. A whopping 11% of respondents said that they’ve quit drinking
entirely because of marijuana.

A Also like alcohol, the Wednesday before Thanksgiving
( Green Wednesday®°) is th I

year (surpassed only by 4/20 weekend) A -\ 11.6% stopped drinking

A Source: EazeState of Cannabis 2017; based on 8 2 o/o _—— 25.7% drink a lot less

250,000 cannabis customers in theEazesystem
— 24.6% drink moderately less

reduced alcohol
consumption
because of

To capture this shift in demand, Tinley has marijuana
designed its THC drinks using the same extract

19.8% drink a little less
- 18.3% still drink

and ethers as popular alcoholic beverages
(and remains alcohoifree)

Source: Deloitte Consulting ancEaze
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A Shift is Also Taking Place in No\lcoholic Beverages? From Sugary Sodas
to Health Drinks

People Are Drinking . SoCokels Welers BRI acorsien dreures
LESS SOda 1 - : steam, then condensed, a1 the fresh-squeezed
Diversifying wecooe oscone vae "0 i we:
Gold Peak Smant exactly the same
G US| '
consumption, 2003-13 | / 5. 0
Sports Drinks Tea [ Water | Juice
Zico CorePower | oo et Tea Gold Poak  Glacéau Fruitwater | OdWalla  Simply  Fuze
Acquired Invested in Bought Launched Bought in | Launched Bought in Launched Bought
203 in2012 n2011  in2006 2007 | in2on3 | 200" in2p01 in2007
| = | ¥
2 - : £ "i 1-2 '
& |
| S| =
e = |,
20% 0% 20% 40% L) - & =
- : = :
“Premium” Lcsséxohc "By design it contains no
coconut water. Honest Tea frunt or fruit juice.”

GRAPHIC BY BLOOMBERG BUSINESSWEEK: DATA: BEVERAGE DIGEST
COURTESY THE COCA-COLA COMPANY [10}; DATA: BEVERAGE DIGEST

To capture this shift in demand, Tinley has created a hemp CBD beverage that contains

many ingredients common to medical marijuané and can be sold in both mainstream
stores and dispensaries
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